THE
JUNCTION

retail and leisure park
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THE VISION
THE OPPORTUNITY
LOCATION
CATCHMENT
ANEW EXPERIENCE
RESEARCH
BRAND DEVELOPMENT AND MARKETING
THE RIGHT BRANDS
THE TEAM




A new name, a new identity'aned ajnew
team representS'ahugeopportunity for
The Junction. Set to hecome the largest

shopping and leisure destination in

Northern Ireland. The Junction will he TAKE A

an extension of Antrim town centre.

Our intention is to create something FRESH.LUUK- |

more than just 1 shopping centre that will B e
deliver a great day out on a grand scale.

mix of inspiring tenants will ensure a vibrant, new retail and leisure
destination for Northern Ireland. And all of this is in a completely
revitalised landscape.

The Junction’s new owners, Tristan Capital and The Lotus Group,
are investing significantly in the key elements for success: expert
team, onsite redevelopment, integrated marketing and the
perfect tenant line up.
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EASILY ACCESSED

by the whole of
Northern Ireland

18KM

north of Antrim town
centre and is an extension
of Antrim itself

JUST OFF THE
M2 MOTORWAY

which connects
Belfast with Derry

24 MINS

drive to Belfast

10 MINS

from Belfast
International Airport

30 MINS

drive from Belfast
City Airport
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Catchment segments:
M Tertiary | Secondary M Primary
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M2

9% OF THE
POPULATION OF
NORTHERN IRELAND
LIVE WITHIN

45 MINS DRIVE

OF THE JUNCTION

RESIDENTS ~ RESIDENTS
INAGOMIN  INA30MIN
DRIVETIME  DRIVE TIME

The Junction has an exceptional catchment area — these statistics
prove the potential there is. Detailed catchment analysis by FSP
has been undertaken to provide us with key information about the
audience and reveal the huge potential for brands at The Junction.

997K 392K 20K

RESIDENTS
INA 15 MIN
DRIVE TIME
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NEWINTERNAL  SIMPLER SIGNAGE
ROAD NETWORK leading into the site

[ B  [MPROVEMENT  CAREFULLY CONSIDERED
e PRI W SN  OF WAVFINDING  LANDSCAPE STRATEGY

with lush green zones and

WRUVEMENT TU tree lined thoroughfares

A el SENSE OF ARRIVAL i pRoVED CHILDREN'S
e N NEW FO0TPATHS  PACILITIES

with play zone and state of the

AND CYCLE RUUTES art sports and recreation areas

DEDICATED FOOD  CENTRE MANAGEMENT
& LEISURE AREA  TEAM TRAINING

The new owners have committed to a
significant investment in order to do this.
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NEW, DEDICATED FOOD AND
LEISURE AREA ANCHORED
BY THE OMNIPLEX CINEMA

15 MINUTE PURGHASING
POWER PER CAPITA IS

g -l 3 5K 6% ABOVE
THE NI
m AVERAGE

30 MINUTE PURCHASING
POWER PER CAPITA IS

g 1 2 9K 3% ABOVE
THE NI
m AVERAGE

45 MINUTE PURCHASING
POWER PER CAPITA IS

g 1 3 3K 8% ABOVE
THE NI
m AVERAGE
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EXPECTED CATCHMENT
PENETRATION TO RISE FROM

9%.12%

FROM 43K T0 64K
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BRAND
DEVELOPMENT

A new brand identity has been
established for The Junction and
our proposition has been defined.
The Junction will be a playground
for visitors of all ages.

New brand values also set the tone for The Junction; guiding how the experience comes to
life — from tone of voice and staff behaviours to the look and feel of communications and the
centre itself. Both the proposition and the values will help to create a distinctive and consistent
experience for The Junction’s customers. This clear direction will also help the team as they
work to increase footfall, drive sales and increase repeat visits and customer loyalty.

THE JUNCTION | A NEW DIRECTION

Investment in fully integrated marketing
campaigns will form a key part of the
strategy for The Junction. These include:

TV, radio, press, out of home, including
prominent outdoor sites and key transport
routes and digital media

Proactive PR and social media activity

Mobile enabled, CRM driven website

On-site events and promotions around
key retail periods

Bespoke launch campaigns for new tenants

Customer loyalty scheme

THE
JUNCTION
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THE RIGHT
BRANDS

The Junction already has a varied tenant mix including brands
such as M&S, Next, Gap and Nike. Your brand will be in good
company and we'll support you on every step of your launch.
Here's an overview of our leasing strategy so you know you're
in good hands:

of value-led brands,
food & heverage tenants
and big box retailers

across all leasing materials
including brochures and videos

including meetings with
prospective tenants

to launch each new tenant

including: merchandising and
window displays; staff training;
appearances and promotions




We've assembled a management
team with in-depth Knowiletiee ana
proven collaborative expertise.

THE JUNCTION | A NEW DIRECTION

A heavyweight partnership with a wealth of real estate
investment and client asset management expertise.
Tristan Capital and Lotus Group combine great industry
reputations and insight across all areas of the investment
lifecycle, from asset portfolio management through

to refurbishment, leasing and property management.

As a leading specialist retail development and leasing
company, Rioja Developments is an expert in adding
value to retail property.

Colliers International is an industry leader in global

estate services, and will provide strategic advice across a
range of services including valuation and tax consulting,
customised research and thought leadership consulting.

BWP Group has a strong track record and reputation,
helping international shopping destination owners and
managers. BWP Group delivers award-winning marketing
initiatives that have genuine impact on the commercial
success of shopping centre assets.

Riojaié:
GILES MEMBREY

Rioja Developments

giles@gilesmembrey.com

T: 07768 555319
ANNA JONES

Rioja Developments

anna.jones@gilesmembrey.com

T: 07765 461087

Colliers

JONATHAN MILLAR

Colliers International

jonathan.millar@colliers.com

T: 07802 520009

DECLAN LEONARD

Colliers International

declan.leonard@colliers.com

T: 07802 669721
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THE
UNCTION

retall and leisure park

O
o
=,
Q
3
o
1%
[
=}
o
o
=
o
o
c
[2]
o
o
o
<
=
o
[a)
=
o
=
°




